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WHAT IS EI?

Economic Impact Assessment (EIA) studies measure the
positive change in economic activity resulting from

hosting an event in a specific city/town. There are three
factors:

1. the spending of oubf-town visitors while they
attend the event;

2. the expenditures of the event organizers in
producing the event;

3. capital construction costs that are directly attribu
hosting the event.

An El study calculates the amount of new money being spent in the host commun
as a direct result of hosting the event, and then the impact these new monies have
on the regional, provincial and national economy as a whole.
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CSTA06S TOOL

The Canadian Sport Tourism Alliance (CSTA) has
developed a tool callesteam pré°that collects,
measures and analyzes data across the three
primary channels.

Our economic impact services empower event
organizers and host cities to accurately assess 8
economic impact resulting from hosting a specific
event in a specific location.
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MODEL OUTPUTS

The elements (outputs of the model) used to measut
the economic impacts are:

A Gross Domestic Product (GDP)
A Employment

A Taxes

A Industry Output

A Imports

[ { ¢dte@ra pré°measures the direct, indirect &
Induced effects for each of these elements.




RELIABILITY OF THE MODEL

In order to produce economic contribution assessments that are
robustandreliable the CSTA has partnered with tBanadian Tourism
Research Institute (CTRi)l'he Conference Board of Canadae CTRI
erves the travel and tourism industry in providing sound economic

jerecasts and models with timely and insightful interpretation of data
A"yPro20 z ipecifically relevant to travel.

The findings in this report make use of the most current and most
P detailed inputoutput tables and multipliers available from Statistics
Canada and leverages the credibility and robustness ~f

aSOU2N) aLISOATAO GFE RI
Government Revenues Attributable to Tourism (GRZ
report.




RELIABILITY OF THE SURVEY

For this study, event organizers opted to develop their
own survey and engage their own event volunteers to
ollect data onsite during the event. Surveyors were
_,recrwted supervised and trained by the client.

A :Dfoz.o
L 'Therefore the CSTA Is unable to validate the data

records that were generated as the data that underpins
this analysis was provided by the event organizer, not
P s the CSTA.
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2017 U14 ALBERTA PROVINCIAL TIER 2 SOCCER
CHAMPIONSHIPS
RLBERTR

Fort McMurray and surrounding communities played host t®0E7 U14 Alberta Provincial

Tier 2 Soccer Championshigsich attracted an estimated 17 teams from across Alberta, ang

almost 1,300 (estimated) spectators, participants, and team support personnel between E u E c E R
August 1@ and 12", 2017.

As a youtkoriented provincial event, th2017 U14 Alberta Provincial Tier 2 Soccer
Championshipgrew the majority of its fans base from parents who accompanied the tean

LY RRAGAZ2Y G2 C2NI alOadzaNN) e&Qa GSIyYys (K

Edmonton (6 teams)
Calgary (4 teams)
Cochrane (1 team)
St Albert (1 team)
Sherwood Park (2 teams) T
Red Deer (1 team) redit union
Medicine Hat (1 team)
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THE METHODOLOGY

The visitor statistics cited in this report were derived from asitenintercept
survey that was developed and administered by volunteers during the event. The
survey was conducted in Fort McMurray.

The survey was developedfByrt McMurray Tourisibased on the CSTA format,
and customized specifically for 2617 U14 Alberta Provincial Tier 2 Soccer
Championships

A total of 349 valid responses were collected through the survey.

The survey included questions for the participants, spectators and others
attending the2017 U14 Alberta Provincial Tier 2 Soccer Champiomslafesd to
shpending, motivation and the number of days they were in the area attending
the event.

This survey data, together with event budgets and capital costs, were input into
the steam pré° impact modeling.
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Where are you from? n=349
Visitor Origin
The majority (58%) of tH2017
U14 Alberta Provincial Tier 2

Soccer Championshipgendees

were from Edmonton. The i By - 10,9%
remainder came from other parts
of Alberta (29%), Fort McMurray

(11%) and other parts of Canada

Other Canada

2.0%

0% 10% 20% 30% 40% 50% 60% 70%

MEETS PRO?? est la propriéte de U'Alliance canadienne du tourisme sportif. Tous droits réserves 2017.




Is this your first visit to Fort McMurray®=349

First Visit
Among those not from the
immediate area, just over half Ves oo

(52%) indicated that this was their
first time visiting Fort McMurray.

No 48%
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What best describes your role at the ASA Soccer
Provincials? (Select one) n=349

Role at the Event

The largest share of survey Family member of a participan | GGG 75%

respondents (78%) identified their role
at the2017 U14 Alberta Provincial Tier
2 Soccer Championships a family
member of a participant.

Participant (athlete/coach) - 10%

o General Spectator- 7%
Participants themselves were the next

largest group (10%), followed by

general spectators (i.e., not related to a Event Organizer || 2%
participant) (7%), event organizers 5
OH:>0X W2UKSNX |UGuSYRSSa om:0 |yR
vendors (1%). other | 1%

Note that surveyors were instructed to
select potential survey participants
through a randomized process.

Vendor I 1%
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What kind of admission ticket did you use today?
n=349

Admission Ticket
The Iargest Share Of Survey Did not need a pass, | have accreditatio_ 44%

respondents (44%) did not need a

pass. The next largest group over G -
AYRAOI0SR GKSe KIR W20KSNX GAO1SGa
(42%), followed by participants partcipant (comp) [ %

(6%) and family passes (3%).

Adult Day Pass|JJj 4%
Other pass types included:
A Adult Day Pass (4%)
A Family Pass (3%)
A Youth Day Pass (1%) Vouth Day Pasg] 1%

Family Pass. 3%
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Including yourself, how many people are you here with
today? (i.e., your family) n=349

Group Attending Today

Most commonly, individuals

10 or more (specify) | 1%

surveyed at the event were part of o Il 1%
a group of 3 or 4 people. A —
7 N 3%

6 I 7%

5 I 11%

4 | 267
3 — 23%

2 |, 200

1 N 7%
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